




















 The industry
page on
tnvacation.com
also has useful
advertising,
research and PR
information for
you to use. If you
have additional
questions,
always feel free
tocallaTDTD
representative.



2009 FISCAL YEAR

JuLy | AUG

JUNE

Week Commencing Monday

30] 7 [14]21]28

[

4 [11]18]25

1|8]15

BROADCAST
Summer/Fall TV in 7 markets feeding East/Middle TN (New Creative Launch)

Cincinnati,

Huntsville, Indianapolis, Lexington, Louisville

600 W25-54 TRPs (84.8% reach(7.1 frequency)

N I I
I I I

Spring TV in 7 Near Markets

Birmingham, Greenvi

1200 W25-54 TRPs (90.8% reachi13.2 frequency)

Lexington, Little R

e-Spartanburg, Huntswille,
ock, Louisville, Paducah

100/wk

[

Spring TV in 3 Far Markets

Cincinnati, Indianapolis, St. Louis

600 W25-54 TRPS (84.8% reachi7.1 frequency)

Per Inquiry

Atlanta

Cincinnati

Indianapolis

St. Louis

National and Spot Overlay

Atlanta Cable

150 spots per week

State-wide Cable

170 spots per week

Radio

Atlanta
PRINT CO-Ops
America's Best Vacations Circ:

& page TN section, FP 4/C ad

Madden Pre-print FSI Circ: 1,200,000

2 pg spread (1/2 pg TDTD ad, 9 1/16 pg partner ads)

Better Homes & Gardens

2 pg spread (1/2 pg TOTD ad, 9 1/16 pg partner ads)

Oprah ine Travel Section Circ: 610,000

2 pg spread (1/2 pg TDTD ad, 9 1/16 pg partner ads)

Budget Travel

Girlfriend Getaways Circ: 300,000 (1/2 pg TDTD ad, 9 1/16 pg partner ads)

FP insert Circ: 378,900 (1/2 pg TDTD ad, 9 1/16 pg partner ads)

Southern Living Circ: 1,355,000

3- 1/6 pg TDTD ads, unlimited 1/6 pg co-op ads

Country Living Circ: 708,609

Custornized Advertorial Section (FP4/C ad, ulimited 1/6 pg partner ads, 3 pg
advertorial)

AAA Going Places Circ: 2,400,000

2 pg spread (1/2 pg TDTD ad, 9-1/6 pg partner ads)

AAA Living Circ: 464,318

2 pg spread (1/2 pg TDTD ad, 9-1/6 pg partner ads)

AAA Home & Away/AAA Journeys Circ: 876,000

2 pg spread (1/2 pg TOTD ad, 9-1/6 pg partner ads)

Escape to the Southeast Travel Guide Circ: 125,000

5x Full Page 4-Color, 2x Editorial, 2x Travel Planner Pages, Ad Pages

Southern Living Advertorial

Paramore-Redd |

Travel South (TBD)

Smoky Mountain 75th Celebration

Niche Efforts

REFER TO NICHE FLOWCHART FOR DETAILS

Co-Op Reimbursements

Remaining Budget (Media Savings)

Total:




Niche Marketing — Print Flowchart
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Music

Includes 40 vignettes and a spot schedule

Heritage/Culture

Heritage Group Circ: 600,000

Preservation, Civil War Times, Smithsonian

GAC Rl Sponsorshi e

2 pg spread (1/2 pg TOTD ad, 3-12 1/16 pg partner ads)

Outdoor Recreation/RVs

Culinary Travel

Gourmet Magazine Circ: 313,880

Cutomized 24 pg insert

Bill Dance Outdoors Paid 008 Budge

Group Travel Planet Circ: 16,000
2 pg spread (1/2 pg TOTD ad, 9-1/6 pg partner ads)

The Group Travel Leader Circ: 30,079
2pg spread (1/2 pg TDTD ad, 9-1/6 pg partner ads)

Going on Faith Circ: 6,000

2 pg spread (1/2 pg TOTD ad, 9-1/6 pg partner ads)

Destinations Circ: 6,000

2 pg spread (1/2 pg TOTD ad, 9-1/6 pg partner ads)

ABA Motorcoach Marketer Annual Directory Circ: 5,000

SYTA Circ: 35,000

2 pg spread (1/2 pg TOTD ad, 9-1/6 pg partner ads)

Weddings/Honeymoons

Baby Boomers

African-American

African-American Newspaper Circ: 475,000

HPBW, 11 cities, 15 papers

Hispanic

Hispanic Newspaper Circ: 85,500

I
nice Bk Cover - ___________ |
[
||
N

HPBW, 3 cities, 4 papers

Total:






