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Forecasts

'S

LS T RANEL




Travel i Taking its Punches




Where we stand T Down but some positive
signs
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| eisure Travel Trends

Aln decline since Q3
ATravel still viewed
AShorter, closer-to-home trips

ATrading down, not out

AFrugality reignsia fiNew Nor mal

ASome early signs of recovery in leisure travel




Business Travel Trends

A51% of executives report declines
In business travel in recent months
and reductions in budgets,
averaging 35% (kellogg Study)

AContraction is expected to
continue across nearly all types of
business trips. (oxford Economics Study)

ADuel challenges - Image and
Technology

AA ANew Normal o here too?




